
 

■Name 

Nobuyoshi Ohmuro 

 

■Department・Position 

Professor (Director of Entrepreneurship Course)(Director of Center for Social Inno

vation Initiatives) 

 

■Website URL(Japanese website) 

http://ohmuro-lab.org/index.html#pop02 

 

■Educational Background 

Faculty of Political Science and Economics,  Takushoku University 

Division of Social Science, Hosei University Graduate School 

Division of Commerce(Doctorial program completed with expulsion), Hitotsubashi Uni

versity Graduate School 

 

■Work Experiences 

2015-2018 Professor: Faculty of Business Administration, Department of Social Mana

gement, Kyoto Sangyo University 

2008-2015 Associate Professorr: Faculty of Buiness Administration, Kyoto Sangyo Un

iversity 

2007-2008 Senior Lecturerr: Faculty of Buiness Administration, Kyoto Sangyo Univer

sity 

1985-2007 Fuchu City Office, Tokyo 

1984-1985 Sunfood Japan Co.,Ltd, Tokyo 

 

■Degrees 

Bachelor of Political Science and Economics,  Takushoku University-Tokyo 1984 

Master of Social Science, Hosei University Graduate School-Tokyo 1998 

Doctorial program of Commerce, coursework completed without degree, Hitotsubashi U

niversity Graduate School-Tokyo 2007 

 

■Professional Field 

Social Innovation 

 

■Subject in charge 

Entrepreneurship theory, Social business theory, Social innovation theory, Seminar 

(Research group), Graduation research etc 

 

■Books / Papers 

・“Managing for Ambiguity”,Stanford Social innovation Review, spring 2019 

http://ohmuro-lab.org/index.html#pop02


 

(https://ssir.org/articles/entry/managing_for_ambiguity#) 

 

■Academic Society Affiliations 

Japan Forum of Business and Society (https://j-fbs.jp/index_english.html), (2011- 

Programme Committee) 

Japan Association for Social and Economic Systems Studies (https://jasess.jp/), (2

017- Board Member) 

Japan Academy of Business Administration (http://keiei-gakkai.jp/en/) 

Academic Association for Organizational Science (https://www.aaos.or.jp/contents/w

orld/us.html) 

 

■Academic Conference Presentation 

・"How to Attract Resources of Local Community and the Necessity of Bird Eyes in Social In

novation: The Case of FRAU",Joint Workshop Risks and Opportunities in Japan: Local Com

munities Confronting Demographic Change and Climate Change(2015.11:German Institute f

or Japanese Studies,Tokyo) 

・"Social Innovation of social business in Japan" 4th International Social Innovation Researc

h conference(2012.9:Birmingham) 

・"Flourishing social business and renewing nonprofit organizations" 10th International Conf

erence of International Society for Third Sector Research(2012.7: Siena） 

 

■Social Activities 

・Adviser to non-governmental organization 

2016.4- Adviser: Management practice research group 

2014.1- Adviser: MIRATUKU (Incorporated Nonprofit Organization)  

・Administrative committee 

2019.2- Member: Industrial Innovation Promotion Head Office/ Nagano Prefecture 

2015.4- Director: Social Innovation Laboratory Kyoto 

 

https://ssir.org/articles/entry/managing_for_ambiguity
https://www.aaos.or.jp/contents/world/us.html
https://www.aaos.or.jp/contents/world/us.html

